
WHY have a corporate 
philanthropy program?
At HeartPress we believe philanthropy is good for your business. When you need new employees, 
you spend time and money searching for employees, interviewing them, testing them and, especially, 
training them. Yet, employees are likely to leave if they feel that the values of the company do not 
align with their own. This is becoming increasingly important as millennials, described by Gallup as the 
“Job Hopping Generation”, make up more of the workforce.  

Corporate philanthropy provides an effective solution.

of millennials would be open to 
new jobs, and 21% changed 
employers in the last year 
(Gallup, 2016).

60%
the rate of turnover for 

non-millennials.

3x
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Companies with engaged employees have:

26%
higher revenue per 

employee 

These benefits are not exclusively for large businesses. Small and medium-sized businesses can gain 

significant benefits from having a corporate philanthropy program. Employee retention is crucial and it is 

important to be prepared for a changing world where more people (87%) will buy from a company 

because that company advocates for the issues they care about. 

13% 50%
higher total returns to 

shareholders 
higher market 

premiums 



People want to feel like the company they work for is making 
a positive impact on the world.

of 13 - 25 year olds surveyed want 
to work for companies that are 

cognizant of their impact on 
society and have a corporate 

philanthropy strategy. This affects 
both who they choose to work for 

and what they choose to consume 

79%
of the workforce (in the US) will be 
made up of millennials

50%
By 2020 more than

There are the obvious philanthropic endeavours businesses can undertake, such as making monetary 

donations to a specific charity and matching the money raised. But there are many other exciting ways 

to give back to the community, such as arranging group volunteer shifts, or encouraging workers to 

compete for grants that are awarded to the charities of their choice. 

Companies across North America have taken note, and either introduced or ramped up their 

philanthropic efforts with a corporate philanthropy strategy. 

But while an expansion of social responsibility is great for people and environments in need, it does 

make it difficult for businesses to stand out in this newly generous crowd.  
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It is clear that corporate philanthropy provides a powerful tool 
for attracting and retaining millennials- but there’s more.

78%
 believe it is no longer acceptable for 

companies to just make money” and they 
“expect companies to positively impact society” 

(Cone Communications, 2018). 



Employees would volunteer more if volunteering was organized 
by their employer.

of employees participating in 
corporate sustainability work said it 
improved job satisfaction and their 
opinion of their company (Forbes). 

90%
of employees in these programs say their 
company’s support for volunteering has 
improved their own relationships within 
the workplace (Volunteer Canada). 

80%

According to Volunteer Canada, employees who regularly volunteer become more engaged 
while the businesses who encourage have lower staff turnover and decreased absenteeism. 

We're here to help make giving a rewarding experience 
 

However, one of the most effective yet underused strategies for philanthropic endeavours is to 
develop engaging employee volunteer programs. This is an amazing way to execute your values. 
Studies have shown that employee supported volunteer programs develop the loyalty and respect of 
your employees, which translates to improved work ethic and job satisfaction, and less turnover.

One of the best things a company can do to make sure their generous actions are noticed by 
potential employees, is set out to do more than just rope in candidates. Millennials are savvy enough 
to differentiate between companies that are doing good for the sake of good, and those doing 
good for the sake of profit. A great way to ensure this honest connection is perceived is to support 
organizations that align with your company’s brand or principles. 

88%
of Millennials wanted to work for companies with 
pronounced CSR programs and 86% said they would 
consider quitting if their employer’s CSR deteriorated 
significantly (PWC).

HeartPress is the first go-to resource for businesses looking to give back to community. Our online 
marketplace #BrokersOfGood allows businesses to search for opportunities to donate, volunteer, 

give pro-bono services, and in-kind donations to local charities. 
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